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dealer's effort (Culligan) ... Aug 
45 


How a cultural promotion draws the 
right kind of prospects (Motorola) 
... March 46 


How Formica plans its exhibit pro- 
gram, by James R. Williams .. . 
Dec. 29 


How state flags gave national im- 
pact (State Mutual Life Assurance 
Co. of America) . . . Oct. 22 

How to exhibit a multi-product line 
(Sunbeam) .. . July 63 


How to exhibit overseas (Ampex 
Intl.), by David J. Chapman & Jo- 
seph Roizen .. . July 75, Aug. 66 
How to get attention at a busy ex- 
hibit (Sealy Inc.), by Gerald C. 
Shappell ... May 76 


How to keep an exhibit clean (Leeds 
& Northrup), by Ade Floreen ... 
Nov. 69 


How to sell automobiles with fishing 
flies (Chevrolet) .. . Feb. 76 


How Wells Fargo uses the past to 
promote today (Wells Fargo Bank 
San Francisco), by Joan Parker... 
Nov. 62 


Making a national impression in a 
local trade show (Motorola) 
March 50 


A system to follow up trade show 
leads (AMF), by Robert D. Strock 
May 62 


FILM REVIEWS 


Basic reproduction processes in the 
graphic arts. by Matt Farrell Pro- 
ductions .. Dec. 95 

The case of the near perfect media 
plan (Audit Bureau of Circulation), 
by Lee Parker Productions 

April 134 

The challenge (S. C. Johnson & Son), 


by Metro-Goldwyn-Mayer . . . Feb. 
96 


Cleopatra to ‘63, by Burt Munk and 
Ces: es re 


Curing the all-overs (Pepsi-Cola), 
by Lane-Cole-Dietz . . . June 120 


EDP for your payroll, by Vista Prod- 


ucts... May 106 


Efficient industrial storage (Vidmar 
Inc.), by Farrell and Gage... 
June 120 


Electric signs of Japan (Senkosha 
Advertising Co.) .. . Nov. 104 


Envelope jive (Kimberly-Clark), by 
Morton Goldsholl Design Assoc. Inc. 
Feb. 96 


50 million prospects (Soc. for Visual 
Education Inc.) . . . Nov. 104 


The file on Henry Royall (Bank ot! 
America), by Parthenon Pictures... 
Oct. 114 


The Hardesty case, by Parthenon 
Pictures ... Oct. 114 


How hot is frozen? (Marathon), by 
Rudy Swanson Productions : 
May 106 


How to cut your reading time (Mc- 
Graw-Hill), by Vision Inc... . Aug. 
92 
Ideas in motion, by Hankscraft Co 
... Dec. 95 


Newspaper (American Newspaper 
Publishers’ Assn.), by Elektra Film 
Productions Inc... . Feb. 96 


Paper merchant USA (Intl. Paper 
Co.) .. . Jan. 76 


Photograph at work. by Eastman 
Kodak Co... . Jan. 76 


The retailers’ coloring book (Amer- 
ican Newspaper Publishers’ Assn.) 
by Elektra Film Studios ... Sept 
117 


Riegel-Seal system, by 
Photoramic Inc. . . . Jan. 77 


Say it again, by Intl. Minerals & 
Chemical Corp. . . . Dec. 95 


A story of opportunity (Squirt Co.), 
by Stacy-Keach Productions 
March 96 


Synthesis (Union Carbide Corp.), by 
Fred A. Niles Commns. Centers... . 
April 134 


A tale of two markets (McGraw- 
Hill), by Pendulum Products 
Aug. 92 


This is Denver (Rocky Mountain 
News), by Thos. J. Barbre Produc- 
tions .. . June 120 


Time of change (American Hard- 
board Assn.) .. . March 96 

The way home (Americana Nursing 
Centers), by Pilot Productions Inc. 
... Dec, 95 

Wired for sound (American Tele- 
phone & Telegraph Co.), by Owen 
Murphy Assoc. . . . May 106 
Xerography (Xerox Corp.), by Visu- 
alscope Inc Sept. 117 


Haycox 


FILMSTRIPS 


Using a filmstrip to build goodwill 
(Dr Pepper), by Christine B. Miller 
oa. Jom. ZS 


FOOD 


How design built a company image 
(Dairy Queen), by Mildred Weiler 
..» Feb. 69 


GRAPHIC ARTS 


OBasic reproduction processes in the 


graphic arts, by Matt Farrell Pro- 
ductions . . . Dec. 95 

@Graphis annual ‘62/63, by Walter 
Herdeg .. . July 86 


@Ink on paper: a handbook of the 


graphic arts, by Edmund C. Arnold 
... Aug. 86 


®Penrose annual 1962, by Allan Dela- 
fons .. . April 128 


What graphic arts development 
means to the buyer of printing... . 
April 68 


HOTELS & RESTAURANTS 


How imagination can overcome 


handicaps, by Shannon Wheeler... 
Nov. 50 


HOUSEHOLD PRODUCTS & 
HOME FURNISHINGS 


How to get attention at a busy ex- 
hibit (Sealy Inc.), by Gerald C. 
Shappell .. . May 76 


Using color photography for dra- 
matic effect (Wunda Weve Carpet 
Co.) . .. July 58 


IDENTIFICATION 


Selling dealers « new look (Culli- 
gan)... Aug. 16 


INCENTIVES 


An award for salesmanship — not 
for selling (Schlitz) . . . June 52 


How an incentive campaign turned 
inquiries into sales (General Elec- 
tric), by A. C. Gubitz . .. April 26 


How incentives build sales at all 
levels of operation (Motorola) .. . 
March 41 


How to take the sting out of sales 
quotas (Schlitz) .. . June 40 

A low-cost incentive can be effec- 
tive (Culligan) ... Aug. 48 

Pretty girls — plus incentives — can 
sell anything, even pumps! (Tait 
oa e by George Griffin .. . 
eb. 


Stimulating salesmen by mail (Four 
Roses Distillers) . . . Nov. 25 


INQUIRIES 


A system to follow up trade show 
leads (AMF), by Robert D. Strock 
. May 62 


INSERTS 


Using extra-large inserts for extra- 
large effects (Raytheon), by Richard 
J. Thorman ... Oct. 40 


INSURANCE 


How an insurance company uses 
8mm self-contained projectors (Pro- 
duction Natl. Life Ins. Co.), by Wade 
B. Campbell .. . Sept. 87 


How state flags gave national im- 
pact (State Mutual Life Assurance 
Co. of America) .. . Oct. 22 


How to make yourself a living trade- 
mark, by Paul J. Hall... Oct. 54 


How to tell new salesmen about 
sales promotion materials (New Eng- 
land Mutual Life Ins. Co.), by Philip 
Brady ... Sept. 66 


A sign with many messages (Travel- 
ers Insurance) .. . Dec. 34 


JEWELRY 


OSynthesis (Union Carbide Corp.), by 
Fred A. Niles Commns, Centers... 
April 134 


MACHINERY 


How to sell machinery by mailing 
loaves of bread (Baker Process Co.) 
Feb. 35 
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Pretty girls — plus incentives — can 
sell anything. even pumps! (Tait 
Mig. Co.), by George Griffin . 
Feb. 11 


MARKETING 


@Criteria to assist users of marketing 


research, by Joseph C. Bevis 
Feb. 97 


MEDIA 


OThe case of the near perfect media 


ONewspaper 


plan (Audit Bureau of Circulation), 
by Lee Parker Productions .. . April 
134 


Free bus rides started the town talk- 
ing about a tv show (KABC-TV), by 
Jack Brembeck .. . Sept. 72 


How to combine addressing and sta- 
tistical tabulation (Traffic Topics), by 
Phil Hirsch .. . Aug. 71 


(American Newspaper 
Publishers’ Assn.), by Elektra Film 
Productions Inc. . . . Feb. 96 


OThe retailers’ coloring book (Ameri- 


can Newspaper Publishers’ Assn.), 
by Elektra Film Studios .. . Sept. 117 
Shooting a man on an island (Ma- 
chine Design) . . . Jan. 40 


OA tale of two markets (McGraw-Hill), 


OThis is Denver 


by Pendulum Products... Aug. 92 


(Rocky Mountain 
News), by Thos. J. Barbre Produc- 
tions .. . June 120 


MERCHANDISING 
@Etfective merchandising and premi- 


ums, by George Meredith .. . May 
103 


How to get more from your yellow 
pages advertising .. . Nov. 37 

How to merchandise an ad all the 
way (AMF), by Victor Ancona... 
May 22 

Media merchandising, by Bette Ma- 
con . March 58 

Planning a campaign with self-liq- 
uidating premiums, by George Mer- 
edith .. . April 18 


Selling by telephone, by Al Griffin 
ec. 36 


MOTION PICTURES 
®Design in motion, by John Halas & 


Roger Manvell .. . April 128 

How motion pictures sell football 

trainers (Rae Crowther Co.) . . . Feb. 

37 

A motion picture with many varia- 

tions (AMF), by Robert D. Francis 
May 31 

Reaching half a million people with 

full-color motion pictures (Tandy 

Corp.) .. . April 83 

Who should produce your film? You 

or a professional?, by Charles ‘Cap’ 

Palmer... Nov. 80 


NEW PRODUCTS 


Chrysler market tests its revolu- 
tionary turbine car, by Al Griffin 
Sept. 54 


How sales promotion helped intro- 
duce a new product (Dow Chem- 
ical Co.), by Jack W. Stewart 

July 35 

How sales promotion helped intro- 
duce a new product (Bell & Howell) 
by John B. Moran ... Aug. 75 
How to sell quality to a quality 
market (Motorola) .. . March 35 
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OFF-BEAT MEDIA 


Reaching the housewife with gro- 
cery bags (American Gas Assn.), by 
Stephen J. Van Osten... Feb. 54 


OPEN HOUSE 


Invite the town in to celebrate an 
anniverary (Culligan) ... Aug. 35 
Using pennies to make dollars (De- 
catur Savings & Loan Assn.), by 
Rick Krepela... Jan. 50 


OUTDOOR ADVERTISING 


Having fun with outdoor signs (Dor- 
man’s), by Robert B. Konikow ... 
May 72 

Why Rock City has shifted from 
painted barns to printed posters, by 
Rick Krepela .. . March 78 


PACKAGING 


@BASTM standards 
paper products 
(American Society for Testing & 
Materials) . . . April 128 
Can you protect your package?, by 
Albert Woodruff Gray ... Dec. 59 
Developing an international style, 
by Ed Sachs... April 50 
Having fun with a bottle, by Clar- 
ence T. Hubbard .. . Oct. 64 
How a Christmas package is 
picked and promoted (Four Roses 
Distillers) . . . Nov. 28 
How a package made a_ gift 
(Schlitz) . . . June 23 
How a premium beat a seasonal 
slump (Norge), by Lee diAngelo 
... Aug. 69 

OHow hot is frozen? (Marathon), by 
Rudy Swanson Production . . . May 
106 
How packaging serves as a p.o.p. 
display (Westinghouse) ... July 
47 


on paper and 
and packaging 


How to build goodwill through a 
student competition (St. Regis Pa- 
per), by William R. Biggs 

April 104 

A merchandising display must work 
fast (Stone Container Corp.), by 
James Vanaman .. . June 84 


Packaging helps launch a line 
(Yardley of London), by Sam Ka- 
lish... Feb. 61 
ORiegel-Seal systems, 
Photoramic Inc. .. . J 
Schlitz uses foil to spell quality .. . 
June 20 
Trends in folding box design, by 
Taylor Bouchelle .. . Aug. 58 
Turning a packaging improvement 
into a promotion plus (AMF), by 
Richard L. Hoffman ... May 46 


by Haycox 
an. 77 
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OPaper 


When redesigning a package. don’t 
take half-measures (Robert Bruce), 
by Allan Sommers . . . Jan. 46 


PAPER 
ASTM standards on paper and pa- 


per products and packaging (Amer- 
icon Society for Testing & Materi- 
als) ... April 128 

Bulk-to-weight ratio, by Charles V. 
Morris . . . June 68 

Color and texture, by Charles V. 
Morris .. . Oct. 71 

Hueness, by Charles V. Morris .. . 
April 62 

merchant USA (int! 
Co.) ... Jan. 76 

The qualities of paper-grain. by 
Charles V. Morris . . . Aug. 52 
Some tricks in using duplex enamel 


paper. by Kenneth B. Butler... 
Jan. 42 


Paper 


PETROLEUM PRODUCTS 


Chevron finds a plus in new sign 
lamp (Standard Oil of California) 
0's GOGK Sk 


PHOTOGRAPHY 
BAdvertising directions three: photog- 


raphy, by Edward M. Gottschall . 
Feb. 97 


How a large and varied company 
uses photography for promotion 
(Raybestos-Manhattan), by James J 
De Mario ... Feb. 27 


How to afford full-color photography 
(Gould Pumps), by William Helene 
... Oct. 28 


How to get more creative photog- 
raphy (Worthington Corp.), by Fred 
A. Paine . . . April 92 

How to open a retail store with a 
difference (Collins Men’s Wear), by 
Ed London .. . July 52 


OPhotography at work, by Eastman 


Kodak Co. .. . Jan. 76 

Shooting a man on an island (Ma- 
chine Design) . . . Jan. 40 

Using color photography for dra- 
matic effect (Wunda Weve Carpet 
Co.) . .. July 58 


PLANT TOURS 


Walkie-talkies overcome noise for 
plant visits (A. O. Smith), by J. F. 
Donnelly Jr. . . . Dec. 68 


POINT-OF-PURCHASE 


Buying and planning p.o.p. (Four 


Roses Distillers) . . . Nov. 19 
Buying and planning p.o.p. (Four 
(Dr. Pepper), by Peter Brown . . 
Jan. 23 


From pre-print to p.o.p. (Carling), 
by P. J. Higgins ... Dec, 46 

How a Christmas package is picked 
and promoted (Four Roses Distillers) 

Nov. 28 

How packaging serves as a p.o.p. 
display (Westinghouse) .. . July 47 
How sales promotion helped intro- 
duce a new product (Dow Chemical 
Co.), by Jack W. Stewart... July 35 
How sales promotion helped intro- 
duce a new product (Bell & Howell), 
by John B. Moran .. . Aug. 75 
How to make your display mobile 
to move goods... Nov. 90 


Oldeas in motion, by Hankscraft Co. 


Dec. 95 





Imagination in p.o.p. is key to con- 
sumer interest, by Morris P. Rosen 
. March 84 


A merchandising display must work 
fast. by James Vanaman ... June 84 


P.O.P. is important to a brewer 
(Schlitz) . . . June 46 


P.O.P. preview .. . Oct. 47 


Ten rules to make your p.o.p. sell 

(McCormick-Schilling), by Jack Sas- 

sard ... April 43 

Using athletes in promotion (Bruns- 

wick Sports), by Jack H. Asthalter 
. July 40 


POSTERS 


Having fun with outdoor signs (Dor- 
man's), by Robert B, Konikow.. . 
May 7 

@The poster: its history and its art, by 
Ervine Metzl ... Aug. 86 


Are you a member of the premium- 
promotion team?, by Stanley L. 
Goodman .. . June 74 

@Effective merchandising and premi- 
ums, by George Meredith... May 
103 
Executive gift portfolio .. . Oct. 90 


How a premium beat a seasonal 
slump (Norge), by Lee diAngelo... 
Aug. 69 

How to buy $20,000,000 worth of pre- 
miums a year (Stanley Home Prod- 
ucts), by Richard Shanor .. . Oct. 84 


How to evaluate a tie-in promotion 
proposal (AMF) ... May 49 


How to promote with a _ record 
(Schlitz) . . . June 32 


How to turn stockholders into cus- 
tomers (Studebaker), by Richard L. 
Latimer . Feb. 17 


A low-cost incentive can be effec- 
tive (Culligan) . Aug. 48 


New techniques bring uses for trans- 
fer printing (Kaumagraph Co.) ... 
Feb. 72 


Pick a premium for promotion, by 
Bette Macon .. . Sept. 18 


Planning a campaign with self-liq- 
uidating premiums, by George Mer- 
edith ... April 18 

Premiums — yesterday and today 

. April 13 

Turning a premium failure into a 
premium success (Magnus Organ 
Corp.), by Lou Scott .. . Sept. 46 
Using fishing tackle as a premium 
(Bronson Reel Co.), by Laurence B. 
Higbie .. . July 28 

Using pennies to make dollars (De- 


catur Savings & Loan Assn.), by 
Rick Krepela .. . Jan. 50 


When Mona Lisa came to town, by 
Bette Macon... May 92 


PRINTING 

@Flexography: principles and prac- 
tices, by Flexographic Technical 
Assn... . Jan. 78 
From pre-print to p.o.p. (Carling), 
by P. J. Higgins . . . Dec. 46 
Get free promotion on your business 
forms .. . Dec. 53 
How AMF handles its house organs 

. May 35 

How print advertising establishes 


leadership (Motorola) .. . March 30 
How printing is bought for sales pro- 
motion (Schlitz) ... June 31 
How to handle promotion far from 
the city (Natl. Cooperatives Inc.), by 
Larry Offenbecker . . . Nov. 40 
How to improve your letterhead, by 
Bette Macon .. . Dec. 76 

@Ink on paper: a handbook of the 
graphic arts, by Edmund C. Arnold 

Aug. 86 
It pays to be kind to your printer, by 
A. A. Menegus.. . July 67 
Letterheads of the year: 1963, by 
Robert B. Konikow . . . Sept. 94 
Newspaper supplements, by [Ed 
Sachs ... Feb. 47 
New techniques bring new uses for 
transfer printing (Kaumagraph Co.) 
. Feb. 72 

Printing depends on the skill of the 
printer ... May 82 
Producing an annual report (AMF), 
by Neil R. Gahagan .. . May 43 
Schlitz uses foil to spell quality .. . 
June 20 
22 ways to buy more for your an- 
nual report dollar... Dec. 71 
Using printing to explain a complex 
promotion plan (Mueller Climatrol), 
by Benn Ollman .. . June 90 
What graphic arts development 
means to the buyer of printing .. . 
April 68 


PRODUCTION 


How to achieve consistency in r.o.p. 
color advertising (Chevrolet), by 
Haviland F. Reves ... April 55 


How to save money on producing 
your catalogs (McCord Corp.), by 
John T. Davis . . . Feb. 41 


A system to avoid missing deadlines 
(G. M. Basford Co.) ... May 78 
Using extra-large inserts for extra- 


large effects (Raytheon), by Richard 
J. Thorman .. . Oct. 40 


PROMOTION 


Newspaper supplements. 
Sachs... Feb. 47 
Reaching the housewife with gro- 
cery bags (American Gas Assn.), by 
Stephen J. Van Osten .. . Feb. 54 


by Ed 


PUBLICITY /PUBLIC RELATIONS 


OThe challenge (S. C. Johnson & 
Son), by Metro-Goldwyn-Mayer .. . 
Feb. 96 


O50 million prospects (Soc. for Visual 
Education Inc.) . . . Nov. 104 
Free bus rides started the town talk- 
ing about a tv show (KABC-TV), by 
Jack Brembeck .. . Sept. 72 
Getting more values from business 
magazine publicity, by James F. 
Wolfe Jr... . July 78 
How. a cultural promotion draws the 
right kind of prospects (Motorola) 

. March 46 

How to measure your public rela- 
tions effectiveness (Gray & Kilgcre 


Inc.), by Arthur P. Schulz... April 
98 


Offering publicity services makes 
the sale easier (Harrison Hot Springs 
Hotel), by Jack Haskett .. . March 75 

OPaper merchant USA (Intl. Paper 
Co. ... Jan. 76 


@Public relations handbook, 2nd edi- 


tion, by Prentice-Hall Inc. . . . Feb. 97 


OSynthesis (Union Carbide Corp.), by 
Fred A. Niles Commns. Centers... 
April 134 
Using a filmstrip to build goodwill 
(Dr Pepper), by Christine B. Millar 

. Jan. 25 


OThe way home (Americana Nursing 
Centers), by Pilot Productions Inc. 
. Dec, 95 
When Mona Lisa came to town, by 
Bette Macon .. . May 92 


OWired for sound (American Tele- 
phone & ees te a Owen 
Murphy Assoc... . May 1 


RECORDS 


How to promote with a _ record 
(Schlitz) . . . June 32 


RESEARCH 


Chrysler market tests its revolution- 
ary turbine car, by Al Griffin... 
Sept. 54 

Criteria to assist users of marketing 
research, by Joseph C. Bevis .. . 
Feb. 97 


RETAILING 


Five principles of retail sales promo- 
tion, by John A. Blum ... July 14 


Getting promotion value from an 
eyesore, by Bert Goldrath ... Dec. 
33 


Having fun with outdoor signs (Dor- 
man's), by Robert B. Konikow ... 
May 72 


SALES MEETINGS 


OCleopatra to ‘63, by Burt Munk & 
Co... . Jan. 76 


Giving the Broadway touch to a 
sales meeting in a small town 


(Whirlpool Corp.), by Bette Macon 
. Feb. 65 


Holding successful sales meetings 
(Dr Pepper) ... Jan. 19 


Sales meetings can be fun (Cham- 
pion Spark Plug Co.), by Wally 
Davenport... July 30 


SALES PROMOTION 


Are you a member of the premium- 
promotion team?, by Stanley L. 
Goodman... June 74 


Education holds the future of sales 
promotion. by Stanley L. Goodman 
. July 11 


Five principles of retail sales promo- 
tion, by John A. Blum ... July 14 


How a multi-product, multi-unit com- 
pany handles its sales promotion 
— by Ted Sanchagrin .. . May 
] 


How — and why — Culligan grew, 
by Bette Macon... Aug. 1] 


How imagination can overcome han- 
dicaps, by Shannon Wheeler... 
Nov. 50 


How Pepsi-Cola uses the Miss Amer- 
ica pageant for local promotion, by 
John J. Soughan .. . Sept. 13 


How printing is —_— for sales pro- 
motion (Schlitz) .. . June 31 


How sales sisi helped U. S. 
Steel meet a oe world, by 
Eleanor N. Wood .. . Oct. 11 


How to make sidnaail a living trade- 
mark, by Paul J. Hall. . . Oct. 54 


How to promote a sails Promotion 
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program (Cummins Engine Co.), by 

H. J. Shymkus .. . Nov. 84 

How to use fashion as a sales pro- 

motion tool (AMF), by John R. Mazey 

... May 54 

Lending support to a sales force 

(Culligan) ... Aug, 33 

Media merchandising, by Bette Ma- 
March 58 


Promotion to a young market (Ford), 
by Jacque Passino . . . July 18 

The sales promotion agency. by Bet- 
ty Aulenbach ... Dec. IIff 


Sales promotion at Four Roses Dis- 
tillers, by Robert B. Konikow ... 
Nov. 11 


Sales promotion in a growth indus- 
try (Motorola), by Ed Sachs . 
March 11 


Sales promotion in the soft drink in- 
dustry (Dr Pepper), by Robert B 
Konikow Jan. 11 


Selling by telephone, by Al! Griffin 
. Dec. 36 

Stipich, Schlitz and sales promotion, 

by Robert B. Konikow .. . June 11 


Telegrams as a promotional tool, by 
Etna M. Kelley .. . Dec. 40 


SALES TOOLS 


OEDP for your payroll, by Vista Prod- 
ucts ... May 106 
Reaching half a million people with 
full-color motion pictures (Tandy 
Corp.) . April 83 

OA tale of two markets (McGraw- 


Hill), by Pendulum Products 
Aug. 92 


SALES TRAINING 


An award for salesmanship — not 
for selling (Schlitz) .. . June 52 
OThe file on Henry Royall (Bank of 
America), by Parthenon Pictures . 
Oct. 114 
OThe Hardesty case, by Parthenon 
Pictures... Oct. 114 
How a tape recorder helps increase 
sales effectiveness (Atlantic Liquor 
Co.), by John Hiser . June 64 
How to help dealers change their 
approach (Culligan) . Aug. 38 


SHOWS 


Giving the Broadway touch to a 

sales meeting in a small town 

(Whirlpool Corp.), by Bette Macon 
Feb. 65 


SIGNS 


The changing faces of today’s signs 
Sept. 78 
Chevron finds a plus in new sign 
lamp (Standard Oil of California) 
Oct. 31 
O Electric signs of Japan (Senkosha 
Advertising Co.) ... Nov. 104 
Getting promotion value from an 
evesore, by Bert Goldrath... Dec 
33 


How design built a company image 
(Dairy Queen), by Mildred Weiler 
. Feb. 69 

A sign with many messages (Travel- 
ers Insurance) .. . Dec. 34 

Special signs to meet special situa- 
tions (Motorola) ... March 53 

Using your trucks for promotion (3M 


Company), by J. E. Van Kirk . 
Oct. 34 
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SPECIAL EVENTS 


How to use birthday cakes for pro- 
motion, by Etna M. Kelley .. . April 
46 


SPECIALTIES 


Buying specialties with efficiency 

(Schlitz) . . . June 27 

Specialty advertising is designed 

for promotion, by Betty Aulenbach 
. Sept. 60 

Using imagination to demonstrate 

creativity (Reiter-Ross) .. . May 66 


SPECTACULARS 


When something big is called for 
(Dr Pepper) .. . Jan. 35 


SPORTS 


How a _  =*multi-product. multi-unit 

company handles its sales promo- 

tion (AMF), by Ted Sanchagrin... 

May 11 

How to evaluate a tie-in promotion 

proposal (AMF) .. . May 49 

How to merchandise an ad all the 

way (AMF), by Victor Ancona... 

May 22 

How to sell automobiles with fish- 

ing flies (Chevrolet) .. . Feb. 76 

How to use fashion as a sales pro- 

motion tool (AMF), by John R 

Mazey ... May 54 

Using athletes in promotion (Bruns- 

wick Sports), by Jack H. Asthalter 
. July 40 


STATISTICS 
How to combine addressing and 
statistical tabulation 
ics), by Phil Hirsch . . . Aug. 71 
WStatistics sources, by Paul Wasser- 


man, Eleanor Allen, Anthony Kruzas 
& Charlotte Georgi . . . March 93 


SUPERMARKETS /SHOPPING 
CENTERS 


OHow hot is frozen? (Marathon), b 


Rudy Swanson Productions .. . May 
106 


Imagination in p.o.p. is key to con- 
sumer interest, by Morris P. Rosen 
. March 84 


TAGS 


Look at the tags of today. by 
George Berliant . . . Dec. 56 


TELEVISION 


Building a campaign around a per- 
sonality (Bell Savings), by J. L 
Fisher Jr. . . . March 66 
@The television dilemma, by Yale Roe 
. May 103 


TIE-INS 


How to evaluate a tie-in promotion 
proposal (AMF) .. . May 49 
How you can tie-in with the movies 
(Walt Disney Productions), by Vin- 
cent H. Jefferds . . . July 26 


TOURISM 


Offering publicity services makes 
the sale easier (Harrison Hot 
Springs Hotel), by Jack Haskett.. . 
March 75 


Why Rock City has shifted from 
painted barns to printed posters, by 
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(Traffic Top- 


Rick Krepela . . 
TOYS 


A contest can serve many Eoh be 
in promotion (Merry Mfg. a 
Louis R. Farber .. . May 84 


How packaging serves as a p.o.p. 
display (Westinghouse) .. . July 47 
A system to follow up trade show 
leads (AMF), by Robert D. Strock 
... May 62 

Turning a packaging improvement 
into a promotion plus (AMF), by 
Richard L. Hoffman . . . May 46 


TRADEMARKS 


Changing a trademark to keep up 

with a company (Permacel), by 

William J. Davis . . . Nov. 56 

Developing an international style 

(Saint Joseph) by Ed Sachs . 

April 50 

From a local commercial to a na- 

tional identification program (Culli- 

gan) ... Aug. 18 

Good design at work, by Lester 

Beall . . . April 76 

How a trademark changes to keep 

up with company changes (Culli- 

gan) ... Aug. 26 

How sales promotion helped U.S. 

Steel meet a changing world, by 

Eleanor N. Wood .. . Oct. 11 

How to aim for eanslatoncy in a 

broad trademark program (Motorola) 
March 24 


How to make yourself a 


. March 78 


living 


trademark, by Paul J. Hall . . . Oct 
54 


How to use a trademark to unify a 
corporation (AMF) ... May 17 

A new advertising program called 
for a new trademark (Symons Mfg. 
Co.), by William J. Tobin . . . March 
73 


Selling dealers a new look (Culli- 
gan) ... Aug. 16 


TRAVEL 


How direct mail sells an image of 
service (Northwest Airlines), by P. 
K. Thomajan . . . June 78 


TYPOGRAPHY 


The alphabets and elements of let- 
tering, by Frederic W. Goudy ... 
Dec. 92 
Corner cards (candid comments on 
type). by G. H. Petty ... Feb. 53 
Design & readability, by G. H. Petty 

. . July 69 
Don’t force for effect, by G. H. Petty 
Nov. 47 
Initials, by G. H. Petty .. . May 88 


Word division, by G. H. Petty... 
Sept. 90 


WRITING 


Breaking into print, 
Weeks ... July 86 

BHow advertising is written — and 
why. by Aesop Glim .. . March 93 

BHow * be _ by Rudolf Flesch 

an. 

a More neta that needs wane 
o. Theodore M. Bernstein . . . Jan 
14 

@The New York Times style book for 
writers and editors, by Lewis Jordan 

. June 14 

Usage and abusage, by Eric Par- 

tride .. . Oct. 113 


by Edward 
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